
 

YT Industries was founded by Markus Flossmann in 2008 to give talented riders access to competitive dirt jump bikes. YT stands for Young Talent and reflects its 
founder’s approach to life: No matter the age, it is never too late to explore your hidden talent or passion and to try something new.  

It is never too late to LIVE UNCAGED. 

To this day, YT focuses on mountain biking and offers a wide range of products from downhill and enduro to trail bikes as a direct-to-consumer brand. YT bikes are 
distinguished by their high quality for an exceptional price. Be it Red Bull Rampage, Downhill World Championships, or World Cups, 

YT bikes have dominated at the most challenging events and carried world-class athletes to major titles. 

   

 

We are looking for a talented, smart, experienced and entrepreneurial Category Manager. Reporting to the Director E-Commerce, the 
Category Manager Bikes is responsible for delivering a marketing and sales strategy for selling YT bikes online on a global level and for 
ensuring it is executed by related cross-functional teams.  
At the crossroads of marketing, sales, and operations, this role supports and delivers on YT’s ambitious growth targets to triple our bike 
sales in the coming years globally. This role is for a passionate customer advocate, with analytical capabilities, project management skills, 
the ability to effectively prioritize and a proven record of driving growth. You will be a key player in the organization helping to realize our 
growth goals and influencing where YT invests both its digital and bike development resources. The ideal candidate will be a self-starter 
with a high level of flexibility and commitment to our business and our customers. 
If you are looking for a job where you can bring in your passion for mountain biking and leave marks on the bike business, you have knocked 
on the right door! 

 

Y O U R  M i s s i o n  
• Act as the ‘business owner’ for the bike category, possessing a complete understanding (inclusive of the strategic context) of 

internal and external variables that impact the business. This entails owning forecasting, monitoring, understanding, and 
reporting on the business, along with the responsibility for driving projects and promotions to achieve business objectives. 

• Owning the product launch strategy and execution plan ensuring that all the necessary assets (copywriting, photography, videos, 
product information, etc) are in place 

• Determining the best pricing strategy for all bikes in all regions based on both cost and competitor offerings 
• Developing sales strategies for products with low sell-through rates and for products in the transition period between two 

product generations. 
• Owning the business logic translating bike assembly dates into customer delivery promises displayed on the website 
• Reporting on bikes sales data to the Leadership Team complete with actionable insights 
• Analysing external data and insights to determine industry and consumer trends. 
• Collaborate with buyers and the product team to shape the future of the category. 

W H A T  Y O U  B R I N G  I n  
The bike market is no secret for you, you have a deep knowledge of the players, the trends, and the consumer demand. You 
have extensive experience owning a category on a brand or distributor level, ideally within a DTC business model. While 
experience within the bike industry is not a pre-requisite, a strong interest and/or association with mountain biking is. You are 
someone who is keen to take on broad responsibility in a fast-paced environment, setting the tone for the development of our 
bikes business. 
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BASIC QUALIFICATIONS 
For this position, we expect: 

• 5+ years of relevant senior level experience in e-commerce, marketing, operations, or business management. 
• Proven track record of growing a business area and increasing revenue in a dynamic environment. 
• Demonstrated data-driven decision making or quantitative analysis skills. 
• Excellent English written and verbal communication skills, German is a plus. 
• Open and positive attitude. 
• Hands-on mentality, problem-solving and organizational skills. 

 
PREFERRED QUALIFICATIONS 

• University degree in a business relevant field. 
• Content Management System experience such as Shopware, Magento or Shopify. 
• Knowledge in working with an ERP system such as SAP is a significant advantage. 
• Experience in leading complex projects in a fast-paced environment. 
• Proficient in Excel. 
 

 

W H A T  W E  O F F E R  
• An open-minded family culture. 
• Training possibilities in the company's own gym. 
• A cool team, with a free coffee flat rate. 
• After-work rides with your YT family and legendary company parties. 
• With the Franconian Switzerland one of the most beautiful bike regions, directly in front of the door. 


